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I. Introduction

When the word brand is mentioned, the mind often 
regurgitates brand identity elements, such as: logo, 
colour palette, design, website, and the like; or we think 
of the general business reputation and the products 
associated with a business. Yet, the most important 
brand to focus on in order to top-up your business 
performance and foster career success is your personal 
brand, that is, yourself. Yes, you got me right! There 
is an amazing brand called, YOU! In an increasingly 
competitive world that is endowed with a superfluity of 
digital communication and social media platforms, it is 
not only vital for individuals to strive to have an edge on 
their competition, it is also more impactful and gainful 
to build a professionally-oriented online presence. Your 
digital footprint informs the world about who you are, 
what you care about, and the values that you bring to 
your industry. 

II. The Relevance of a Professional Online 
Presence for Your Personal Brand

“Your Social Media Platforms are your Online CV”, 
George Neba.

Before we proceed, let me ask you the following 
questions:

• Do you know your appearance, manner of 
interactions and level of engagements online can 
significantly influence how you are perceived, and 
thus affect your chances of getting a new job or 

business opportunity, as well as your retention on 
a given job or opportunity?

• Have you ever wondered why the links to your 
social media handles are often requested when 
you are applying for a job, a leadership programme 
or seeking a business opportunity, or the like?

• Have you realised that nowadays, relatively 
fewer organisations ask applicants to present 
handwritten applications or CVs for a vacancy?

A 2018 survey by CareerBuilder indicates that 70% of 
employers use social media to screen job applicants, 
48% use social media to check on current employees, 
while 34% of employers either reprimanded or fired 
an employee due to what the latter published online. 

Besides, Business News Daily revealed that 25% of 
employers expect job applicants to at least have an 
online presence, while 60% of the employers stated 
that they would not invite a job seeker for an interview 
if they do not find them online.

It is therefore evident that purposefully establishing 
a professional online presence is very crucial to the 
success of your personal brand, especially career-wise. 
You can leverage social media to build an extraordinary 
personal brand that will spotlight you, establish 
authority for you in your industry and make you stand 
out from the masses, thus inviting an avalanche of 
jobs and business opportunities your way. In the lines 
that follow, we shall consider in greater details, the 
significance of consciously committing to building a 
professional online presence. 
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1. Lead magnetism

As earlier mentioned, professionally projecting yourself 
online will make you more easily recognisable and 
thus distinguish you from others. This will create more 
awareness about the value you have to offer, thus 
amplifying your visibility, influence and opportunities. 
Moreover, you will be able to easily build a better 
community of like-minds.

2. Credibility and loyalty

The more you offer value to your audience, the more 
they understand you and possibly develop admiration 
for you. The more consistently you do so, the more 
your followers trust you. Once they trust you, they will 
prefer you over your competitors. And if you meet their 
expectations regularly, they become loyal to you.  

3. Thought leadership

Consciously developing a professional online presence 
will also help you to assert your authority in your industry. 
You become a trusted source of reliable information in 
your specialty and thus, people will come soliciting your 
responses to thought-provoking questions in your field. 

4. Reputation management

A common mistake which most people make is to 
allow their online platform at the whims and caprices of 
anyone who desires doing so. As a result, they receive 
tags, for instance, from just everyone and at all times, 
thus diluting their personal brand values. However, 
consciousness about the importance of a professional 
online presence will influence you to take control of the 
narrative around your brand and work towards building 
the desired brand image in your followers’ minds.

5. Higher bargaining power

The more you build credibility and loyalty in the minds 
of your online community, the more and more is your 
perceived value, and so you can confidently negotiate 
your-way-through at a premium or higher price. This 
is logically understandable, given that basic wisdom of 
economics suggests that when demand is higher than 
supply, ceteris paribus, price rises automatically.

III. Guidelines to Building a Professional 
Online Presence for your Personal 
Brand

Below are a few reliable tips to consciously and 
strategically establish a professional online presence 
for your personal brand:

1. Have a consistent and coherent identity:

Consistency re/assures your community about the 
quality of your delivery. Have the same professional 
headshot, cover photo, name, tagline, etc. on all your 
social media platforms. Imagine you wanted to buy 
a bottle of mineral water from a popular brand, like 
Supermont, but the bottle had a green colour than 
the usual sky blue colour typical of that brand, will 
you buy? What if the name, Supermont, was spelled, 
Supamon, Superman, Suffermont, etc., will you buy? If 
your answer is, “No”, then, that is how your personal 
brand will receive “No”, from those who need you/
your services. 
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Likewise, as Tom Peters submits, your number one 
business as a personal brand, is YOU, because you 
represent not only yourself, but your business or jobsite 
as well. 

‘Regardless of age, regardless of position, regardless 
of the business we happen to be in, all of us need to 
understand the importance of [personal] branding. 
We are CEOs of our own companies: Me Inc. To be in 
business today, our most important job is to be a head 
marketer for the brand called, YOU’, Tom Peters (1997, 
p.2).

2. Clean up your social media platforms:

Delete any posts that may compromise your personal 
brand value, such as insultive comments, posts 
that portray you being in a state of intoxication or 
drunkenness, discriminatory remarks, etc. Shun posting 
or sharing messages that promote racism, sexism, 
hatred, profanity or illegal acts. If possible, avoid 
commenting on them, especially if you don’t have a 
mastery of the subject. You also have a right and duty 
to untag yourself from any posts that do not augur 
well with the personal brand reputation you desire to 
sustain. 

3. Be authentic:

Being authentic doesn’t mean being perfect. NO! 
Authenticity demands identifying and sincerely 
standing for what makes you, YOU, without faking it 
online. Don’t seek to be someone else. Therefore, do 
an introspection of yourself to uncover your unique 
attributes, and then confidently communicate that to 
your audience in a manner that resonates with them.

4. Be focused and committed:

Narrow down your attention to a unique niche and 
dedicate your time and resources to build a community 
of like-minds. Don’t be a jack of all trades and master 
of none. The more focused you are, the more efficient. 
Moreover, people can be more confident about what 
to expect from you, should they need your attention.

5. Update your social profiles regularly:

From a glance, depending on the social media 
platform(s) you use, let viewers have a synopsis of who 
you could be. For instance, let them understand your 
professional networks, the schools you have attended, 

your hobbies, what you do, etc. Updating your profiles 
with latest industry information also demonstrates 
that you are current. 

6. Curate and share valuable content 
regularly:

The more consistent you develop and share content 
that relates to people’s needs and solves a given pain 
point in their lives, the more you are visible, influential, 
liked and trusted. No one buys from you until they 
know, like and trust you.

7. Mind your interactions online:

Don’t comment on just anything. Avoid bad-mouthing 
previous employers or colleagues, or making public 
their private information. Shun hate speech, fake 
news, discriminatory or derogatory comments related 
to ethnicity, religion, race, politics, gender, etc. Avoid 
communication errors, lies telling, non-conforming 
identity and names, etc.

8. Separate your personal profiles from 
your professional profiles:

Do not mix-up your private and professional accounts. 
For instance, do not use the logo, name or identity of 
your business in place of yours (most people ignorantly 
use the logo and or name of their organisation in 
place of their profile picture and or name. This is very 
unprofessional).

IV. Conclusion

There is a correlation between a personal brand and 
a corporate brand. Every successful company has a 
well-designed corporate brand identity, represented 
by an easily identifiable logo. Think of your social 
media profiles as the logo of your personal brand 
online. A well-crafted online presence is very crucial 
to your business and career success. Most people seek 
to work with those who will also serve as good brand 
ambassadors for their companies. So, your social 
media presence should reflect the best you. Taking the 
aforementioned tips into consideration can be a great 
starting point to building an amazing social media 
identity that will eventually propel you to the top.




